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OMNIASIG registered Gross Written Premiums of over 1 billion lei in 

the first half of 2022, an over 45% increase 
 

 
 

 The total volume of gross written premiums increased significantly in the first semester, 
with a consistent evolution on the Motor, Health and Property insurance lines 

 The total value of the claims paid by the company was approx. 550 million lei. 
 

 
 

 
Bucharest, September 1st, 2022 

 
OMNIASIG Vienna Insurance Group registered a strong growth in the first six months of 
the year, in line with the company's strategy of stable and sustainable development, by 
offering quality products and services, adapted to the needs and expectations of 
customers and partners, as well as by constant investments in innovation and digitization. 
Thus, the company registered a profitable development and an increase of approx. 45% in 
gross written premiums, compared to the first semester of the previous year, and 
exceeded the threshold of 1 billion lei during this period. 
 
 

The total value of the company’s gross written premiums in 
the first six months of the year was over 1 billion lei, which 
represents and increase of approx. 45% compared to the same 
previous interval. The total value of the claims paid by the 
company in this period amounted to approx. 550 million lei, 
the claims management process constantly going through 
stages of optimization and increasing the level of digitization. 
  

 
"The entire activity experienced an acceleration and a rapid 
development, and as a result OMNIASIG has exceeded the 
new threshold of over 1 billion lei in gross written premiums 
in one semester. This growth is supported by investment 
programs in the company's team and in increasing the 
operational capacity at the national level, within our 
balanced development strategy, focused on the permanent 
optimization of the customer’s experience in the relationship 
with OMNIASIG. Another important component of our vision 

and strategy is social responsibility. We constantly focus on activities with sustainable results, act 
with solidarity and get involved in supporting the communities we are part of, because we are 
convinced that only together we can build a better world." 
 
 
 

Gross Written 

Premiums: 

~1 billion lei 
 

 

Mihai Tecău 

President of the Managing 

Board 

OMNIASIG Vienna Insurance 

Group 
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Interest in and consumption of health insurance products remain 
at a high level, as a result of the increasing need of companies to 
provide quality medical services to their employees. Thus, in the 
first semester, OMNIASIG registered an increase of approx. 40% 
of the gross written premiums on the HEALTH INSURANCE line, 
compared to the similar period in 2021. 
During this interval, OMNIASIG paid almost 70,000 claims files 
opened on the basis of a health insurance. 
 
The pace of growth is also constant in the PROPERTY line (Fire and Allied Perils), where the 
volume of the gross written premiums increased by over 15%, to a value of approx. 150 million 
lei. 
 
During this period, Motor insurances, Motor Hull and MTPL continued to grow, the total value 
of the gross written premiums, cumulated on both lines, being almost 800 million lei, with approx. 
60% more than in the same period last year. It is a consistent advance in the volume of gross 
written premiums, generated by the continuous adaptation of the product portfolio for both 
facultative and mandatory insurances, as well as by the company's effort to provide quality 
insurance services and an efficient and fast process of claims payment.   
 
In the case of the TRAVEL INSURANCE line, the value of the gross written premiums in the first 
semester continued to increase, compared to the first six months of last year, with the resumption 
of tourism activities at a general level and the increase in the need for specific insurance 
products. At the same time, the amount of the claims paid on this line also increased by more 
than 40%.  
 
In the first part of the year, OMNIASIG also maintained its focus on the involvement in society 
and continued the series of internal and external CSR (Corporate Social Responsibility) projects 
through which it promotes social and environmental responsibility, supporting, at the same time, 
education and socially disadvantaged communities. These initiatives also include the involvement 
of employees in voluntary activities. Among the actions organized this year, we would like to 
highlight: the organization of a new edition of the OMNIASIG for BETTER campaign together with 
World Vision Romania Foundation, through which OMNIASIG volunteers shared their 
experiences and knowledge and inspired children in choosing a career in the sessions of group 
and individual mentoring and two actions with Oxigen Association, one to plant trees in the 
Măneciu – Cheia area and one to restore the mountain trail in the area of the Piatra Craiului 
National Park, the villages of Măgura and Peștera. 

The number of complaints registered uniquely per claimant and per case by OMNIASIG in the 
first semester of this year was 265, while the number of complaints solved favourably was 39, the 
rest being unfounded. When it comes to the number of insurance policies issued by the company, 
and which have not been cancelled, the number of petitions registered uniquely per claimant and 
per case represents only 0.04% of them. At the same time, compared to the number of claim files 
notified during this period, the number of complaints registered uniquely per claimant and per 
case represents 0.17% of them. 

Since 2015, OMNIASIG evaluates the level of quality of its 
customers services through the internationally validated Net 
Promoter Score (NPS) measurement system. Therefore, 
customers who have had a claim file at OMNIASIG are asked 
to evaluate their experience and the way the case was 
handled, the policyholder’s satisfaction and the quality of the 
services offered being measured through a very efficient system, on a scale from 1 to 10. The 
NPS overall result in the first semester of the year was 87.23%. 

Health 

insurances: 

strong increase 

 
 

NPS: 

87.23% 
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OMNIASIG Vienna Insurance Group has been present on the Romanian insurance market since 1995, 
constantly maintaining its position in the top of the largest and most stable insurers in the country. The 
company has a portfolio of over 100 insurance products and an extensive national network of branches and 
agencies. The more than 1,100 employees constantly offer to the company's customers and partners the 
quality services that have made us stand out in the market throughout all these years. Through our 
belonging to Vienna Insurance Group, OMNIASIG provides to its customers and partners stability and 
financial strength, as well as complex expertise and know-how on all non-life insurance lines. 
OMNIASIG promotes excellence, responsibility and integrity in everything it does, with the main objective of 
contributing to the development of the society and the community where it operates. 
 
 
Vienna Insurance Group AG Wiener Versicherung Gruppe (VIG) is the leading insurance group both in 
Austria and in the entire Central and Eastern European (CEE) region. Around 50 insurance companies in 
30 countries form a Group with a long-standing tradition, strong brands and close customer relations. The 
more than 25,000 employees in the VIG take care of the day-to-day needs of more than 22 million 
customers. VIG shares have been listed on the Vienna Stock Exchange since 1994. The VIG Group has an 
A+ rating with stable outlook by the internationally recognised rating agency Standard & Poor’s. VIG 
cooperates closely with the Erste Group, the largest retail bank in Central and Eastern Europe. 

 

Contact: 
OMNIASIG Vienna Insurance Group  

Mădălina Constantin, PR, Marketing & CSR Director 

PR @ omniasig.ro  

51 Alexandru Alley, District 1, Bucharest  

Tel. 021.405.74.20, 0372.187.420 

www.omniasig.ro 
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